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NEW PRODUCTS RAISE NEW QUESTIONS

• Like Button/Google +1

• Sponsored/Featured
Stories

• Promoted Tweets

• Sponsored Tweets
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NEW ENDORSEMENTS

• Google +1
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NEW ENDORSEMENTS

• Google Shared Endorsements



NON-MONETARY INCENTIVES
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• Consumers are rewarded for writing reviews,
telling friends, tweeting, uploading photos,
answering a survey, watching a video or entering
the “Scotts Snap Perks” instant-win game and
sweepstakes, running throughout the key lawn
fertilizer season.

• To address that, each action at the hub has a
designated value tied to the sweepstakes to
encourage participation and repeat visits. The idea
is that certain actions are more valuable to the
brand and should receive a higher reward, such as
a fan who writes a review, reads lawn care tips, or
posts original content which can be used as
important content for remarketing purposes.

• As an example, fans who write their own stories to
share earn 10 sweepstakes entries, versus two
entries for answering a short survey, which takes
less time and thought.



CELEBRITY ENDORSEMENTS
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CELEBRITY ENDORSEMENTS
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THE PROBLEM

How to
get this...

...into this



THE CHALLENGES OF COMPLIANCE

• Short, Simple, Clear & Conspicuous

– Space limitations - often140 Characters or less

– Consistency across social channels

– Universal, standardized & recognizable

• Management Challenges

– Communicate & document policies and participant
acceptance

– Maintain consistency & control across influencer channels

– Coordinate participants and track communications

• Scale Challenges

– Monitor for omitted disclosures / compliance at individual
level

– Document & archive all program activities

– Multiple programs, brands, agencies, stakeholders,
platforms
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CURRENT SOLUTIONS

• Expect the agency to handle it

• Leave it up to the influencer

• Ad-hoc compliance solutions / hashtags

• Rely on background & profile disclosures

• Use site-wide disclosures

• Lack of monitoring

• Simply ignore it
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Best intentions vs. Best Practices



SIMPLE PROGRAMS CAN BE COMPLEX
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AD HOC COMPLIANCE
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AD HOC COMPLIANCE
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AD HOC COMPLIANCE
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MANAGING SCALE
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6/3/11

6/13/11

7/8/11

9/1/11



WHAT ABOUT HASHTAGS?

16



WHAT ABOUT HASHTAGS?



WHAT ABOUT HASHTAGS?

• #AD

• #SPON

• #Endorse

What is wrong?

• No Context

• Not designed for use

• Tracking is limited

• Does not scale

• Not multi-platform
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LEARNING TO WORK WITH LEGAL



BUILDING TRUST



WORKING TOGETHER



NEW WOMMA GUIDELINES

Most recently updated in 2012 – New updates coming soon!

• Clarified roles & responsibilities

• Marketers and advocates must share responsibility and work
together to ensure compliance

• Addressed new platforms, methods and challenges

• Syndication of content presents unique risks

• Ad Hoc/Hashtags are limited in scope

• Increased use of contests, promotions and advocates
(employees)

• Three Ms – Mandate (policy), Make sure (training) & Monitor
(efficacy)

• Identified key areas of concern beyond endorsements



FOR MORE INFORMATION

• FTC Endorsement Guides
– http://www.ftc.gov/opa/2009/10/endortest.shtm

• FTC Dot-Com Disclosures
– http://business.ftc.gov/documents/bus41-dot-com-disclosures-

information-about-online-advertising

• WOMMA
– Ethics http://womma.org/ethics/code/

– Disclosure http://womma.org/ethics/disclosure/

• OFT
– http://www.oft.gov.uk/news-and-updates/press/2010/134-10

– http://www.oft.gov.uk/OFTwork/consumer-enforcement/consumer-
enforcement-completed/handpicked_media/q-and-a/

• ASA
– http://www.asa.org.uk/Regulation-Explained/Online-remit.aspx



Everything you need to run effective, accountable & scalable programs

•True cross-platform measurement

•Visibility into closed networks

•Insight into advocate performance

•Initial & secondary audience metrics

•Unified & centralized reporting

•Real-time data capture

•Dynamic filtering

•Full content archive

•Compliance tools



UNIFIED SOCIAL PROFILES

@BobbyBlogger

Robert Blogger

BobbyB@gmail.com

Bob Management

Soccer Daddy

Bob Blogger

Bob Blogger

Bob Blogger

Bob Blogger



MONITORING VS. LISTENING

Direct connection to social channels provides better program
data than sifting the “firehose”

•100% coverage – collects all public

content from all participants

•0% noise – excludes content from

unrelated parties

•Provides access to closed networks

•Enables filtering of program content

•Captures organic messages



• Create disclosure URLs and badges that provide "clear and conspicuous" notice

directly in the body of a social post.

• Make disclosures “unavoidable” & document process

DISCLOSE IN ANY MESSAGE



General

• clickhe.re

• disclaime.rs

• disclosur.es

• leg.al

Individual

• affiliate-po.st

• employee-po.st

• investor-po.st

• my-disclosur.es

• paid-po.st

• sponsored-po.st

Contests, Promotions

Sweepstakes

• click-here-for-rul.es

• contest-rul.es

• for-rules-click-he.re

• full-contest-rul.es

• official-rul.es

• prize-rul.es

• prize-ter.ms

• promotional-rul.es

• rul.es

• sweeps-rul.es

• sweepstakes-rul.es

Terms & Conditions

• conditions-app.ly

• important-pricing.info

• lease-offer-ter.ms

• limitations-app.ly

• offer-ter.ms

• restrictions-app.ly

• service-ter.ms

• ter.ms

• terms-app.ly

• terms-of-u.se

Warnings & Notices

• warnin.gs

• health-warnin.gs

• legal-notic.es

• privacy-notic.es

• safety-warnin.gs

German

• bezahlte-eintr.ag

• gesponserte-eintr.ag

• gesundheitswarnhinwei.se

• haftungsausschlues.se

• hinwei.se

• mitarbeitereintr.ag

• rechtliche-hinwei.se

• sicherheitshinwei.se

• warnhinwei.se

Spanish

• regl.as

• terminos-y-condicion.es

DISCLOSURE URLS



Disclosures for Employees and Third Party Advocates

DISCLOSURE SOLUTIONS



Present Required Disclosures with Content

DISCLOSURE SOLUTIONS



Tweet Framed Content Disclosure

OPTIMIZED FOR MOBILE



Real-time Cross Platform Performance Measurement & Searchable Content Archive

Filterable by keyword, date, participant and platform

MONITORING
CORPORATE COMMUNICATIONS

Corporate Channels Employee Channels



SEARCHABLE CONTENT ARCHIVE

See open program alerts

Filter program alerts by

type or individual

Focus on individual

participant activity

Address similar alerts with

a bulk document email

Document all program

activity via a simple

timeline/audit trail



MANAGE COMPLIANCE ALERTS

See open program alerts

Filter program alerts by type

or individual



COMPREHENSIVE MEASUREMENT

Filter by platform, date &

keyword

Identify top-performing

platforms

Review content as it is posted

across all platforms

Filter by keyword, date,

advocate and/or platform

Benchmark performance

across seven key metrics

Determine what content drives

the most sharing and the most

engagement



THE KEY TO FACEBOOK PROMOTIONS

Initial offering three turn-key solutions to enable our clients to take

advantage of the new FB promotions rules

Offer

Great for giving away promotional items (ie. tickets, gear etc.)

Sweepstakes

Best when you’d like to get high engagement and brand visibility

Contest

Recommended for a more targeted campaign which gains higher audience participation
and/or consumer content sharing

• Social media management platform

• Unique performance data & insights

• Expertise in social marketing

• Consolidated program management

• Baked-in compliance

• Promotional engine

• Turnkey programs include creative,

execution, fulfillment & legal

• Expertise in traditional & digital

• Baked-in compliance
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