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Kyah Faux-Fur-Collar Coat:  Glam 
up your professional  look with the 
Alice + Olivia Kyah coat, which 
features a plush faux-fur collar. 
 
• Crepe with faux-fur (polyester viscose collar 
• Self-tie waist 
• Long sleeves 
• Arched hem falls below hip 
• Virgin wool/cashmere/polyester 
• Dry clean 
• Imported 

The Neiman-Marcus Group, Inc., 
DrJays.com, Inc., and Eminent, Inc. (consent orders) 
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The Sherwin-Williams Company and PPG Architectural Finishes (consent orders) 
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Relief-Mart, Inc., EcoBaby Organics, Inc., and 
Essentia Natural Memory Foam Company (proposed consent orders) 
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EcoBaby Organics, Inc. (proposed consent order) 
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Up To Claims  
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 Windows Cases 

 Survey 

 Medifast 
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POM Wonderful LLC, Roll Global LLC, Stewart A. Resnick, 
 Lynda Rae Resnick,and Matthew Tupper (appeal pending) 
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Jesta Digital, LLC (stipulated consent order) 
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“If a disclosure is 
necessary to 
prevent an ad from 
being deceptive, 
unfair, or otherwise 
violative of an FTC 
rule, and it is not 
possible to make 
the disclosure 
clearly and 
conspicuously, then 
that ad should not 
be disseminated.  
(continued on next device) 

This means that if a 
particular platform 
does not provide an 
opportunity to 
make clear and 
conspicuous 
disclosures, then 
that platform 
should not be used 
to disseminate ads 
that require 
disclosures.” 

Mobile Ad Media 
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Staff 
letters 

to  
search  
engines 

Mobile Ad Media 
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Artist Arena, LLC (consent decree) 
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HTC America  (consent decree) 
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TRENDnet, Inc. (proposed consent order) 
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Consumer Privacy  
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 Wyndham  

 LabMD  
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Financial Deception  
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John Beck Amazing Profits, LLC, John Alexander, LLC, Jeff Paul, LLC, Douglas Gravink, 
Gary Hewitt, John Beck, John Alexander, Jeff Paul, Family Products, LLC, and Mentoring of 

America, LLC (judgment) 

Financial Deception  
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contact information 
YOUR VENABLE TEAM 

 
Len Gordon, Partner 
LLGordon@venable.com 
t 212.370.6252 
f 212.307.5598 
 

www.Venable.com 
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