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VENABLE...

Mobile Marketing Overview

One Overriding Principle: The Customer Must be in Control of the Relationship

“The customer is king (or queen).”
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What is Mobile Marketing?
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US Mobile Phone Users and Penetration, 2009-2014

(millions and % of population)
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US Mobile Internet Users and Penetration, 2009-2014
(millions and % of population)
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US Smartphone Penetration, Q2 2009-Q2 2010
% of total mobile phone subscribers
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Source: The Nielsen Company as cited in company blog, Aug 2, 2010
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Smartphone to Exceed Feature Phones

US Smartphone Penetration
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Mobile Users Interested in Text Offers

At least Somewhat Interested
Base: Cell Phone/Smartphone Owners
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Assuming you gave permission, how interested, if at all, would you be
in receiving text alerts about new products, sales and/or promotions from your
favorite merchants, restaurants, or stores on your cell phone/Smartphone?
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US Mobile Advertising Spending & Growth, 2008-2013
(millions and %growth)

$1,600 50%
$1,280 —— 40%
$960 30%
$640 20%
B I “ I n ‘ H .
$0 0%
2008 2009 2010 2011 2012 2013
s % Growth

eMarketer,com

11

©2010, ePrize® LLC - CONFIDENTIAL WWW.eprize.com




Mobile Marketing: Events

Measage:

A big hello from |
wour #1 fans in |
section 42...
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Mobile Marketing: In Store

the -
located on Level One in the Lord & Taylor Wing

1

©2010, ePrize® LLC - CONFIDENTIAL

Www.eprize.com



Mobile Marketing: QR Codes

Starbucks mobile coupon loyalty

pro

14

gram in South America

Call-to-action urged consumers to text
keyword STARBUCKS to short code 80080
to get a WAP link to download a buy-one-
get-one-free 2D bar code mobile coupon.

In-store signage: text keyword VENTI to
short code 80080 to opt in to receive
various discounts and offers for coffee-size
upgrades.

Every time you present your coupon, the
offer would be modified, such as get a venti
for the price of a tall, to make people come
more often to the store.

Approximately 60% redemption rate
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Guarda este codigo en tus
imagenes. Presentalo cada
vez fque vayas a Starbucks en
GDOL] v SLP, para que sigas
recibiendo excelentes
promociones,
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Mobile Marketing: Location Based

= Location-based services (LBS)

makes use of the GPS ———
functionality available on smart m
phones to determine a

consumer’s location. COLLECT!

Places

= With this information, marketers
can motivate consumers to visit
retail stores in the area and
Incent them to make purchases
or play games incorporating
their friends and participating
brands.
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Mobile Optimized Websites

VOTENOW AND ENTER TD WIN
ATRIPTO THE GAME

Register for NHL.com to vote and enter now.

REGISTE
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