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CAE Credit Information

*Please note that CAE credit is only available
to registered participants of the live

program.

As a CAE Approved Provider educational program related to the
CAE exam content outline, this program may be applied for

2.5 credits toward your CAE application

or renewal professional development requirements.

Venable LLP is a CAE Approved Provider. This program meets the requirements for fulfilling the professional development
requirements to earn or maintain the Certified Association Executive credential. Every program we offer that qualifies for
CAE credit will clearly identify the number of CAE credits granted for full, live participation, and we will maintain records

of your participation in accordance with CAE policies. For more information about the CAE credential or Approved
Provider program, please visit www.whatiscae.org.

Note: This program is not endorsed, accredited, or affiliated with ASAE or the CAE Program. Applicants may use any
program that meets eligibility requirements in the specific timeframe towards the exam application or renewal. There are
no specific individual courses required as part of the applications—selection of eligible education is up to the applicant

based on his/her needs.
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Upcoming Venable Nonprofit Events
Register Now

• June 4, 2015 – Top Trends and Traps in Nonprofit Executive
Compensation

• July 15, 2015 – Mental Health Issues in the Nonprofit
Workplace: Questions Raised by the Germanwings Air Disaster

• August 6, 2015 – Top Ten "Must Have" Provisions for
Nonprofit Meeting Contracts (details and registration
available soon)
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Agenda

• Introductions

• What Can Social Media Do for Your Nonprofit?

• Intellectual Property Protection and
Enforcement

• Use of Content Considerations

• Social Media Management Considerations

• Other Important Platform Terms

• Questions?
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How Does Social Media Work for You?

• Promotion and advertising

• Cultivating a brand

• Community building

• Issue advocacy, grassroots lobbying

• Fundraising

• Recruitment

• Sales of products and services

The best returns may come from diversifying across networks rather than

focusing solely on the latest “it” platform, but individual strategies will

vary.
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Intellectual Property: The Basics
• Copyright

– Protects creative expression fixed in any tangible or

electronic medium, e.g., words, designs, audio-visual

content, music

• Trademark

– Trademarks protect against consumer confusion by

protecting indicators of source, including organization

name, any logos, brands, product names, trade dress

• Patent

– Protects inventive concepts

• Trade Secret

– Protects information that derives independent economic

value from being not known to others

6
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Obtaining Ownership of IP
• General rule: Organizations own IP created by their employees,

but not their contractors or volunteers

– BUT, employment status is not always clear and must be within the
scope of employment

• Fix: All independent contractors and volunteers should sign a

written work-made-for-hire agreement and copyright

assignment (“belt-and-suspenders” approach)

• A “work-made-for-hire” is a work [that fits into one of nine

enumerated categories and] . . . “if the parties expressly agree in

. . . [writing] that the work shall be considered a work-made-for-

hire”

• Assignment should cover all other subject matter, e.g., webinar

presentations, white papers, social media contact lists
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CDM Media USA, Inc. v. Simms
• Facts

– LinkedIn page contained info on private executives interested in
speaking at plaintiff’s events

– Employee went to work for a competitor and refused transfer control of
the LinkedIn group, or provide the membership list and messages, to
plaintiff

– Plaintiff sued for breach of non-compete, violation of trade secret law,
and misappropriation

• Decision: Complaint Survived Motion to Dismiss
– Control of LinkedIn Group may constitute “Confidential Information”

within meaning of the non-compete

– Membership list might be trade secret; messages (generally) as a
category are not trade secrets, but individual messages might be

– Court dismissed claims based on breach of obligations in employee
handbook because the non-compete said no other terms would govern

• Employment, Policies, Agreements, and Procedures
– Employer owns all social media accounts, content, communications, and

membership lists – always put these provisions in a signed writing

– Employee must transfer accounts upon termination
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Posting Content: Understand the Implications

• Once you share it on social media (regardless of platform), it
can be shared with users who view it without limit

• Think of social media content as permanent because from a
PR perspective, it is:

– Facebook – know “delete” versus “hide (“hide” only hides
content from your Timeline while shared copies live on)

– When you delete a tweet, it is gone

• Photos and Names/Likenesses: [Almost] always (need to)
get consent from any people appearing in the photos you
post to social media
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Case Study: Allowing the Unlimited Posting of Content

• Pinboard-style social media content posting

• The risk? Every time you pin (post content), the network
operator copies that image to its server

• Network operators (e.g., Pinterest) require through their terms
of use that the entity posting content must own or have the
right to post such content; the terms often include a license
grant for others to re-post (among other things)

• What content can be posted or pinned?

• Pinning content from other websites also may violate a network
operator’s terms of use

• How can your organization post content responsibly?

– Safest – Only post content you own/create

– 2nd best – Only re-post content you have a right to use

– 3rd best – Only post from sites that have the “Pin” button installed,
i.e., agreed to the content sharing

10
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Protecting Your IP on Social Media
• Register, register, register (IP, search and acccount)

• May need a registration for effective copyright or trademark right

enforcement

• Monitor use by others and enforce rights via policy statements,

DMCA, demand letters, and legal proceedings

– BUT, be mindful that on social media, cease and desists go VIRAL!

– Balance IP protection with reputation protection. Many times, it’s an
innocent infringer. Aggressive enforcement may backfire.

• Appropriate use of symbols – ©, ®, ™

• And, perhaps most importantly…Utilize network operator

takedown policies and procedures
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Platform Takedown Procedures
• Copyright infringement

– Generally follows Digital Millennium Copyright Act (DMCA)
takedown procedures

– Submit DMCA takedown request via online link

– DMCA request must contain description of copyrighted work,
location of infringing material, contact info, statement of good
faith, and signature (e-signature)

– Platform notifies infringer

– If no counter-notice, content will be removed

– Repeat infringer policies

• Trademark infringement

– Submit complaint via online link

– Submit contact info, trademark, registration info, website, location
of infringing content, description of infringement

– In some cases, complaints will result in removal of trademarked
content

12
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Trademark Policies: Differences

• Facebook

– Will provide name and contact information to the original poster

– Will encourage original poster to reach out in the event of a
dispute as to the alleged infringement

– Otherwise, if the dispute results from an alleged infringement
under U.S. law, Facebook will make ultimate determination

– Ads have reporting feature built in (“X”)

• Twitter

– Will suspend accounts if there is a clear intent to infringe

– In unclear cases, Twitter will contact owner in an attempt to
“clear up any potential confusion”

– If the infringement is a username, Twitter may release that
username to trademark owner
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• Limit individuals who have authority to communicate

(speak) on entity’s behalf and then prohibit all others

from claiming or implying authorization to

(communicate) speak on entity’s behalf

– Create process for gaining authorization to speak on
entity’s behalf

• Prohibit unauthorized individuals from using entity’s

intellectual property, logos, trademarks, and

copyrights in any way or manner

• Prohibit employees and members from using entity’s

name in any online identity (e.g., username, screen

name)

Limit Apparent Authority and Protect Corporate Identity

14
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Name Reservation Policies
• Facebook – Pages

– Only “authorized representatives” can create a page on behalf
of a brand, place, or organization

– Users may create a page to express support for an brand or
organization as long as it does not mislead or represent that it
is official (disclaimer required)

• Twitter – Handles (no pages equivalent)
– First come, first served basis – 15 characters maximum

– Cannot contain the words “Twitter” or “Admin”

– Twitter has stated that they are working to adopt automatic
release of handles following infringement claims

• LinkedIn – Company Pages
– Creator requirements

• LinkedIn profile at least seven days old, with a profile strength of
“Intermediate” or “All Star”

• Current employee with position listed in profile

• A company email address with a unique domain (e.g., no
organizational Gmail account)
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Employees’ Use and Employer Rights

• Employees: Do you care what they post online?

– Can be subpoenaed and used as evidence in a lawsuit or
regulatory action

• Tread carefully: Terminating someone wrongfully as a result of
what you they post on social media can carry stiff fines and
other penalties (e.g., comments disparaging employer have
been found to be protected by the NLRA)

• Do not request that your employees provide you with access to
their social media pages

– Since 2012, 20 states have enacted laws prohibiting employers
from requesting such access

16



9

© 2015 Venable LLP

Questions?

To view an index of Venable’s articles and presentations or upcoming programs on nonprofit legal topics, see
www.Venable.com/nonprofits/publications or www.Venable.com/nonprofits/events.

To view recordings of Venable’s nonprofit programs on our YouTube channel, see
www.youtube.com/user/VenableNonprofits or www.Venable.com/nonprofits/recordings.
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AREAS OF PRACTICE

Tax and Wealth Planning

Antitrust

Political Law

Business Transactions Tax

Tax Controversies and Litigation

Tax Policy

Tax-Exempt Organizations

Wealth Planning

Regulatory

INDUSTRIES

Nonprofit Organizations and
Associations

Financial Services

GOVERNMENT EXPERIENCE

Legislative Aide, United States
House of Representatives

BAR ADMISSIONS

District of Columbia

EDUCATION

J.D., Catholic University of
America, Columbus School of Law,
1996

Jeffrey S. Tenenbaum

Jeffrey Tenenbaum chairs Venable's Nonprofit Organizations Practice Group. He is
one of the nation's leading nonprofit attorneys, and also is a highly accomplished
author, lecturer, and commentator on nonprofit legal matters. Based in the firm's
Washington, DC office, Mr. Tenenbaum counsels his clients on the broad array of legal
issues affecting charities, foundations, trade and professional associations, think
tanks, advocacy groups, and other nonprofit organizations, and regularly represents
clients before Congress, federal and state regulatory agencies, and in connection with
governmental investigations, enforcement actions, litigation, and in dealing with the
media. He also has served as an expert witness in several court cases on nonprofit
legal issues.

Mr. Tenenbaum was the 2006 recipient of the American Bar Association's Outstanding
Nonprofit Lawyer of the Year Award, and was an inaugural (2004) recipient of the
Washington Business Journal's Top Washington Lawyers Award. He was one of only
seven "Leading Lawyers" in the Not-for-Profit category in the prestigious 2012 Legal
500 rankings, one of only eight in the 2013 rankings, and one of only nine in the 2014
rankings. Mr. Tenenbaum was recognized in 2013 as a Top Rated Lawyer in Tax Law
by The American Lawyer and Corporate Counsel. He was the 2015 recipient of the New
York Society of Association Executives' Outstanding Associate Member Award, the
2004 recipient of The Center for Association Leadership's Chairman's Award, and the
1997 recipient of the Greater Washington Society of Association Executives'
Chairman's Award. Mr. Tenenbaum was listed in the 2012-15 editions of The Best
Lawyers in America for Non-Profit/Charities Law, and was selected for inclusion in the
2014 and 2015 editions of Washington DC Super Lawyers in the Nonprofit Organizations
category. In 2011, he was named as one of Washington, DC’s “Legal Elite” by SmartCEO
Magazine. He was a 2008-09 Fellow of the Bar Association of the District of Columbia
and is AV Peer-Review Rated by Martindale-Hubbell. Mr. Tenenbaum started his career
in the nonprofit community by serving as Legal Section manager at the American
Society of Association Executives, following several years working on Capitol Hill as a
legislative assistant.

REPRESENTATIVE CLIENTS

AARP
Air Conditioning Contractors of America
Airlines for America
American Academy of Physician Assistants
American Alliance of Museums
American Association for the Advancement of Science
American Bar Association
American Bureau of Shipping
American Cancer Society
American College of Radiology
American Friends of Yahad in Unum

Partner Washington, DC Office

T 202.344.8138 F 202.344.8300 jstenenbaum@Venable.com

our people



B.A., Political Science, University
of Pennsylvania, 1990

MEMBERSHIPS

American Society of Association
Executives

New York Society of Association
Executives

American Institute of Architects
American Institute of Certified Public Accountants
American Society for Microbiology
American Society of Anesthesiologists
American Society of Association Executives
America's Health Insurance Plans
Association for Healthcare Philanthropy
Association for Talent Development
Association of Clinical Research Professionals
Association of Corporate Counsel
Association of Fundraising Professionals
Association of Global Automakers
Association of Private Sector Colleges and Universities
Auto Care Association
Biotechnology Industry Organization
Brookings Institution
Carbon War Room
The College Board
CompTIA
Council on Foundations
CropLife America
Cruise Lines International Association
Design-Build Institute of America
Endocrine Society
Ethics Resource Center
Foundation for the Malcolm Baldrige National Quality Award
Gerontological Society of America
Global Impact
Goodwill Industries International
Graduate Management Admission Council
Habitat for Humanity International
Homeownership Preservation Foundation
Human Rights Campaign
Independent Insurance Agents and Brokers of America
Institute of International Education
International Association of Fire Chiefs
International Sleep Products Association
Jazz at Lincoln Center
LeadingAge
Lincoln Center for the Performing Arts
Lions Club International
March of Dimes
ment’or BKB Foundation
Money Management International
National Association for the Education of Young Children
National Association of Chain Drug Stores
National Association of College and University Attorneys
National Association of Manufacturers
National Association of Music Merchants
National Athletic Trainers' Association
National Board of Medical Examiners
National Coalition for Cancer Survivorship
National Council of Architectural Registration Boards
National Defense Industrial Association
National Fallen Firefighters Foundation
National Fish and Wildlife Foundation
National Propane Gas Association
National Quality Forum
National Retail Federation
National Student Clearinghouse
The Nature Conservancy
NeighborWorks America
Peterson Institute for International Economics
Professional Liability Underwriting Society
Project Management Institute



Public Health Accreditation Board
Public Relations Society of America
Recording Industry Association of America
Romance Writers of America
Telecommunications Industry Association
Trust for Architectural Easements
The Tyra Banks TZONE Foundation
U.S. Chamber of Commerce
United Nations High Commissioner for Refugees
United States Tennis Association
University of California
Volunteers of America
Water Environment Federation

HONORS

Recipient, New York Society of Association Executives' Outstanding Associate
Member Award, 2015

Recognized as "Leading Lawyer" in Legal 500, Not-For-Profit, 2012-14

Listed in The Best Lawyers in America for Non-Profit/Charities Law, Washington, DC
(Woodward/White, Inc.), 2012-15

Selected for inclusion in Washington DC Super Lawyers, Nonprofit Organizations, 2014-
15

Served as member of the selection panel for the inaugural CEO Update Association
Leadership Awards, 2014

Recognized as a Top Rated Lawyer in Taxation Law in The American Lawyer and
Corporate Counsel, 2013

Washington DC's Legal Elite, SmartCEO Magazine, 2011

Fellow, Bar Association of the District of Columbia, 2008-09

Recipient, American Bar Association Outstanding Nonprofit Lawyer of the Year
Award, 2006

Recipient, Washington Business Journal Top Washington Lawyers Award, 2004

Recipient, The Center for Association Leadership Chairman's Award, 2004

Recipient, Greater Washington Society of Association Executives Chairman's Award,
1997

Legal Section Manager / Government Affairs Issues Analyst, American Society of
Association Executives, 1993-95

AV® Peer-Review Rated by Martindale-Hubbell

Listed in Who's Who in American Law and Who's Who in America, 2005-present
editions

ACTIVITIES

Mr. Tenenbaum is an active participant in the nonprofit community who currently
serves on the Editorial Advisory Board of the American Society of Association
Executives' Association Law & Policy legal journal, the Advisory Panel of Wiley/Jossey-
Bass’ Nonprofit Business Advisor newsletter, and the ASAE Public Policy Committee.
He previously served as Chairman of the AL&P Editorial Advisory Board and has
served on the ASAE Legal Section Council, the ASAE Association Management
Company Accreditation Commission, the GWSAE Foundation Board of Trustees, the
GWSAE Government and Public Affairs Advisory Council, the Federal City Club
Foundation Board of Directors, and the Editorial Advisory Board of Aspen's Nonprofit
Tax & Financial Strategies newsletter.



PUBLICATIONS

Mr. Tenenbaum is the author of the book, Association Tax Compliance Guide, now in
its second edition, published by the American Society of Association Executives. He
also is a contributor to numerous ASAE books, including Professional Practices in
Association Management, Association Law Compendium, The Power of Partnership,
Essentials of the Profession Learning System, Generating and Managing Nondues
Revenue in Associations, and several Information Background Kits. In addition, he is a
contributor to Exposed: A Legal Field Guide for Nonprofit Executives, published by the
Nonprofit Risk Management Center. Mr. Tenenbaum is a frequent author on nonprofit
legal topics, having written or co-written more than 700 articles.

SPEAKING ENGAGEMENTS

Mr. Tenenbaum is a frequent lecturer on nonprofit legal topics, having delivered
over 700 speaking presentations. He served on the faculty of the ASAE Virtual Law
School, and is a regular commentator on nonprofit legal issues for NBC News, The New
York Times, The Wall Street Journal, The Washington Post, Los Angeles Times, The
Washington Times, The Baltimore Sun, ESPN.com, Washington Business Journal, Legal
Times, Association Trends, CEO Update, Forbes Magazine, The Chronicle of
Philanthropy, The NonProfit Times and other periodicals. He also has been interviewed
on nonprofit legal topics on Fox 5 television's (Washington, DC) morning news
program, Voice of America Business Radio, Nonprofit Spark Radio, and The Inner
Loop Radio.



AREAS OF PRACTICE

Technology Transactions and
Outsourcing

Corporate

Privacy and Data Security

Franchise and Distribution

Advertising and Marketing
Litigation

Intellectual Property Litigation

Intellectual Property Transactions

Copyrights and Licensing

Trademark Litigation

Trademarks and Brand Protection

INDUSTRIES

New Media, Media and
Entertainment

Government Contractors

Life Sciences

Nonprofit Organizations and
Associations

Green Businesses

BAR ADMISSIONS

Maryland

District of Columbia

Armand J. (A.J.) Zottola

Working at the intersection of commerce and technology, A.J. Zottola focuses his
practice on the exploitation of intellectual property, intangible, and technology assets
in business and strategic relationships.

Mr. Zottola’s skills enable him to handle all types of issues, negotiations, and
agreements involving:

 intellectual property;

 franchise;

 privacy;

 information security;

 contract; and

 business tort law.

His extensive experience also helps clients resolve and craft settlement arrangements
for misappropriation and infringement matters and for disputes involving commercial
and licensing agreements. In addition, he regularly counsels clients on intellectual
property, e-commerce and privacy issues, and prosecutes and manages U.S. and
foreign trademark and copyright portfolios.

His in-depth knowledge helps clients achieve practical and creative solutions to
procure, exploit, manage and protect their intangible and proprietary assets.
Whether resolving employer/employee intellectual property ownership issues,
assessing new technology developments, or acquiring technology assets through
mergers and acquisitions, Mr. Zottola assists a variety of companies and funding
sources in maximizing asset value, identifying new opportunities for business
expansion and generation, and preventing the unwanted loss or infringement of
proprietary rights.

REPRESENTATIVE CLIENTS

Mr. Zottola regularly represents U.S. and foreign enterprises, from Fortune 500
companies and small start-ups to trade and professional associations. Industries
include software, e-commerce, information technology, electronics, media and
entertainment, medical products, toys and other consumer products, financial
services, healthcare, life sciences, telecommunications and other newer technologies.

SIGNIFICANT MATTERS

Having worked exclusively in the technology space since the beginning of the Internet
age in the 1990s, Mr. Zottola has extensive experience in the areas of:

 licenses and technology transfers;

 outsourcing, professional, consulting, and Internet-enabled service arrangements;

Partner Washington, DC Office

T 202.344.8546 F 202.344.8300 ajzottola@Venable.com

our people



EDUCATION

J.D., cum laude, Catholic University
of America, Columbus School of
Law, 1997

Editorial Assistant, Catholic
University Law Review

Intellectual Property Summer
Institute, Franklin Pierce Law
Center, Concord, NH, 1995

B.A., Bucknell University, 1992

 distribution, supply, reseller, and manufacturing arrangements;

 e-commerce, information technology, data processing, and proprietary information
agreements;

 strategic partnerships and alliances;

 trademark and copyright prosecution;

 technology and intellectual property due diligence;

 mergers, sales, dispositions, and acquisitions; and

 co-branding/marketing agreements, publishing agreements, and franchising
agreements and networks.

Mr. Zottola has represented:

 a large technical and software services contractor in devising new open source
software business models for its products and solutions;

 a large, publicly-held leader in enterprise storage management software in
connection with the intellectual property aspects of acquiring a $403 million
publicly held software company that provided data storage, access and e-mail
management solutions;

 a large, publicly held global business and information technology company in
orchestrating the intellectual property aspects of selling its global utilities practice
for approximately $26 million;

 a privately held Internet entertainment and marketing business in selling all its
technology assets (including its entire trademark and patent portfolio) to a large
media company; and

 a large, publicly held pharmaceutical product wholesaler in connection with the
intellectual property aspects of its joint venture with another public company to
form an independent health informatics business.

Mr. Zottola’s recent dispute resolution experience includes representing:

 a large non-profit organization in a breach of contract dispute with its data
management systems provider;

 a leading children’s toy company in its defense of a trademark and copyright
infringement lawsuit, which also involved business tort and unfair competition
claims;

 a leading scented candle manufacturer and distributor in its pursuit of trademark
and copyright infringement, business tort and false advertising claims against a
competitor; and

 a software company in a breach of contract dispute.

HONORS

Listed in The Best Lawyers in America for Technology Law (Woodward/White, Inc.),
2014 and 2015

Practice ranked National Tier 1 and Washington, DC Tier 1 for Technology Law by U.S.
News-Best Lawyers "Best Law Firms," 2014

Recognized in Chambers USA (Band 3), Technology & Outsourcing, District of
Columbia, 2012 - 2014

Recognized in the 2011 - 2014 editions of Legal 500, Technology: Outsourcing and
Transactions

PUBLICATIONS

 May 4, 2015, Essential Steps to Consider When Your Company Becomes the Target
of a Phishing Scam, Digital Rights Review

 March 25, 2015, Apps Apps Everywhere: 5 Essential Legal Considerations for
Companies Developing a Mobile App, Electronic Retailing Association's (ERA) Blog

 March 2015, Association TRENDS 2015 Legal Review

 2014 and 2015, United States chapter, Getting the Deal Through – Outsourcing 2014
and publication update for 2015



 February 2015, Digital Media Link - February 4, 2015, Digital Media Link

 January 2015, Enforceability of Online Terms of Use: Guidance from the Ninth
Circuit, The Licensing Journal

 December 15, 2014, Enforceability of Online Terms of Use: Guidance for Nonprofits
from a Federal Appeals Court

 December 12, 2014, 10 Steps To A FINRA-Compliant Social Media Policy, Law360

 December 11, 2014, Advertising Law News & Analysis - December 11, 2014,
Advertising Alert

 November 2014, Ten Practical Tips for Developing a FINRA-Compliant Social Media
Policy, Client Alerts

 November 2014, Enforceability of Online Terms of Use: Guidance from the Ninth
Circuit, Digital Media Link

 November 13, 2014, Advertising Law News & Analysis - November 13, 2014,
Advertising Alert

 October 2014, A Marketplace for Ideas: 5 Things Companies Should Know About
the New IP Financial Exchange, Client Alerts

 October 24, 2014, Five Vital Legal Considerations for Nonprofits Developing a
Mobile App

 October 14, 2014, 5 Essential Legal Considerations For Cos. Developing Apps,
Law360

 October, 2014, Digital Rights Review: Summer/Fall 2014 Federal Copyright and
Trade Secret Legislation Update

 October 7, 2014, Nonprofits and Intellectual Property: What Every State Regulator
Needs to Know

 October, 2014, Apps Apps Everywhere: 5 Essential Legal Considerations for
Companies Developing a Mobile App, IP Buzz

 October 2014, United States chapter, Getting the Deal Through – Outsourcing 2014

 July/August 2014, If You’ve Got a BYOD Policy, You’ve Got Legal Risks

 Spring 2014, Guidelines for Protecting Company Trade Secrets, Employers and the
Law: 2013-14 Anthology of Best Articles

 April 30, 2014, Considerations for Businesses When Using Getty's New "Free"
Images

 April 23, 2014, Considerations for Nonprofits when Using Getty's New "Free" Images

 April 2014, Legal Considerations for E-Commerce Businesses, Client Alerts

 April 3, 2014, BYOD for 501(c)s: Pros and Perils of "Bring Your Own Device"

 February 2014, Winter 2014 Federal Copyright and Trade Secret Legislation Update

 February 19, 2014, Implementing a Bring-Your-Own-Device Policy: What Your
Nonprofit Needs to Know

 February 3, 2014, Bring-Your-Own-Device Programs: Steps to Minimize Nonprofits'
Legal Risks

 January 2014, Guidelines for Negotiating Online Advertising Arrangements, The
Licensing Journal

 November 5, 2013, Guidelines for Nonprofits when Negotiating Online Advertising
Arrangements

 November 1, 2013, Advertising News & Analysis - November 1, 2013, Advertising
Alert

 October 2013, Guidelines for Negotiating Online Advertising Arrangements,
Technology Transactions Alert

 September 2013, Allowing User-Generated Content on Social Media: Steps for
Minimizing Nonprofits' Legal Risks

 September 27, 2013, Building and Protecting Your Association's Brand in Social
Media: Managing the Legal Pitfalls

 September 26, 2013, Nonprofit Executive Summit: Bringing Nonprofit Leaders
Together to Discuss Legal, Finance, Tax, and Operational Issues Impacting the



Sector

 September 18, 2013, Keeping Up with Technology and the Law: What Your
Nonprofit Should Know about Apps, the Cloud, Information Security, and Electronic
Contracting

 June 13, 2013, Advertising News & Analysis - June 13, 2013, Advertising Alert

 May 2013, Guidelines for Protecting Company Trade Secrets, Employers and the
Law: 2013-14 Anthology of Best Articles, Technology Transactions Alert

 April 2013, Information Security Implications for Business Agreements, Technology
Transactions Alert

 April 9, 2013, Legal Risks for Associations in Social Media

 March 13, 2013, Preparing an Online Social Media Policy: The Top Ten Legal
Considerations for Your Nonprofit

 January 2013, Trade Secret Legislation May Increase Infringement Claims and Lead
to a Private Right of Action, Technology Transactions Alert

 December 20, 2012, Guidelines for Nonprofits for Creating Enforceable Contracts
Online

 December 20, 2012, Guidelines for Creating Enforceable Contracts Online – The
New Way is the Same as the Old Way, Association of Corporate Counsel

 December 11, 2012, Understanding the Dark Sides of the Cloud: Top Ten Legal Risks
for Cloud Computing Users, Association of Corporate Counsel

 December 11, 2012, Understanding the Dark Sides of the Cloud: Top Ten Legal Risks
for Cloud Computing Providers, Association of Corporate Counsel

 September 2012, Contracts 2.0: Making and Enforcing Contracts Online

 July 2, 2012, Online Social Media Legal Risks for Associations

 June 13, 2012, Ten Best Practices for Protecting Your Nonprofit’s Intellectual
Property

 April 26, 2012, Social Media and Charitable Solicitation Considerations

 March 28, 2012, Know the Risks Before You Head to the Cloud: A Primer on Cloud
Computing Legal Risks and Issues for Nonprofits

 January 2012, Enforcing Non-Compete Provisions in California, Labor &
Employment News Alert

 September 19, 2011, Does Twitter Content Require Permission to Use?, Association
Media & Publishing

 May 19, 2011, Online Social Media and Nonprofits: Navigating the Legal Pitfalls

 January 11, 2011, The Top Five Technology Legal Traps for the Unwary Nonprofit
Organization

 December 16, 2010, So You Want To Be On The Internet ®

 October 5, 2010, The Top Five Technology Legal Traps for the Unwary Association

 June 24, 2010, The Legal Aspects of Social Media: What Every Association Needs to
Know

 March 2, 2010, Social Media: Opportunities and Legal Pitfalls

 February 2010, Handling Unsolicited Idea Submissions, Technology Transactions
Alert

 November 20, 2009, A Checklist for Social Media Legal Notices and Policies

 October 12, 2009, The Legal Aspects of Online Social Networks: An Overview for
Associations

 July 2009, Electronic Health Records: "Meaningful Use" in a Land Rush, Healthcare
Alert

 April 27, 2009, New Government Grants to Spur Green Technology Development,
Technology Transactions Alert

 March 2009, Author, "Ways in Which an Intellectual Property Professional Can Use
the World Wide Web & Gopher Servers on the Internet", Franklin Pierce Law Center
Web site

 March 2009, Co-Author, "Avoiding Intellectual Property Law Liability", PLI Paper,
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 November 2008, Co-author, "Clawing Your Way to the Top: Avoid SEO Liability",
Electronic Retailer Magazine, Vol. 5, No. 11

SPEAKING ENGAGEMENTS

 May 13, 2015, Managing Your Nonprofit’s FACEBOOK, TWITTER, and LINKEDIN
Presence: Avoiding the Legal Pitfalls

 February 5, 2015, "Intellectual Property of Nonprofits – Perspectives and
Intersections" for the Columbia Law School National State Attorneys General
Program – Charities Regulation and Oversight Project

 October 7, 2014, "Nonprofits and Intellectual Property: What Every State Regulator
Needs to Know" at the 2014 National Association of Attorneys General/National
Association of State Charity Officials Conference

 April 3, 2014, Association TRENDS Webinar: "BYOD for 501(c)s: Pros and Perils of
'Bring Your Own Device'"

 February 19, 2014, Implementing a Bring-Your-Own-Device Policy: What Your
Nonprofit Needs to Know

 December 12, 2013, "Making Nice with Bring Your Own Device - Tips for
Successfully Implementing a BYOD Policy," WMACCA Technology and IP Forum

 September 27, 2013, "Building and Protecting Your Association's Brand in Social
Media: Managing the Legal Pitfalls" at ASAE's Annual Association Law Symposium

 September 26, 2013, Nonprofit Executive Summit: Bringing Nonprofit Leaders
Together to Discuss Legal, Finance, Tax, and Operational Issues Impacting the
Sector

 September 18, 2013, Keeping Up with Technology and the Law: What Your
Nonprofit Should Know about Apps, the Cloud, Information Security, and Electronic
Contracting

 May 20, 2013, "Keeping Your Website Out of Legal Hot Water" for Nonprofit Spark
Radio

 May 2, 2013, "Online Social Media Legal Risks for Associations" for the RAFFA
Learning Community

 April 17, 2013, Government Contracts Symposium

 March 13, 2013, Preparing an Online Social Media Policy: The Top Ten Legal
Considerations for Your Nonprofit

 October 26, 2012, "Online Social Media Legal Issues and Risks" at TRENDS
Communications LIVE: Annual Legal Update

 September 30, 2012 - October 3, 2012, Association of Corporate Counsel (ACC) 2012
Annual Meeting

 June 13, 2012, Ten Best Practices for Protecting Your Nonprofit’s Intellectual
Property

 May 17, 2012, "Key Legal Issues to Consider When Procuring Cloud Computing
Solutions" for Licensing Executives Society

 April 26, 2012, "Social Media and Charitable Solicitation Considerations" at the 2012
Exempt Organizations General Counsel Conference

 February 2, 2012, "SOPA, PIPA and the MEGAUPLOAD Indictment: What Do these
Developments Mean for the Internet?" for the Association of Corporate Counsel’s
IT, Privacy & eCommerce Committee

 September 1, 2011, "Cloud Computing Legal Issues" for the Association of
Corporate Counsel's IT, Privacy & eCommerce Committee

 May 19, 2011, Association of Corporate Counsel Webcast: "Online Social Media and
Nonprofits: Navigating the Legal Pitfalls"

 January 11, 2011, Legal Quick Hit: "The Top Five Technology Legal Traps for the
Unwary Nonprofit" for the Association of Corporate Counsel's Nonprofit
Organizations Committee

 August 4, 2010, "Avoiding Legal Pitfalls When Using On-Line Social Media" for the



Indiana Grantmakers Alliance, in collaboration with various State Grantmakers
Alliances

 June 24, 2010, "The Legal Aspects of Social Media: What Every Association Needs to
Know," Higher Logic's 2010 Learning Series

 March 2, 2010, "Legal Aspects of Social Media" at the SociaLex Conference 2010

 June 5, 2006 - June 6, 2006, 2006 Finance & Business Operations Symposium

 August 1998, "Are you Ready? What Every Nonprofit Should Know and Do About
Year 2000 – Legal Implications, Preparations, and Practical Actions," at a program
hosted by Gifts In Kind International
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Protection
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Entertainment Industry
Professionals

Digital Media
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BAR ADMISSIONS

New York

Krista S. Coons

Krista Sirola Coons’s practice focuses on digital media, intellectual property and
technology transactions. Her experience includes drafting and negotiating major
digital marketing and promotional partnerships, including: sponsorship and other
talent agreements; content production and distribution agreements; live performance
agreements; co-branding and other strategic alliance agreements, and agency
agreements. Ms. Coons also counsels clients, generally, on the development of
advertising and marketing programs as those programs relate to intellectual property
rights, entertainment issues and social media, among other things.

In addition, Ms. Coons structures and negotiates various other intellectual property
and technology agreements, including distribution, licensing, software development,
hosting and services agreements. She also counsels clients on a range of intellectual
property issues, including registration, clearance, rights of publicity, trade secrets,
domain name registration and use, website terms of use, use of social media and data
protection and privacy. She has experience litigating intellectual property disputes
concerning issues such as trademark prosecution and infringement, copyright
infringement and the Digital Millennium Copyright Act (DMCA).

Ms. Coons’s clients range from Fortune 100 companies to start-ups, and represent a
wide range of sectors, including the financial services, consumer goods, technology
and media industries.

Prior to joining Venable, Ms. Coons was Content Protection Counsel for the Motion
Picture Association of America, Inc. (MPAA), where she coordinated copyright and
trademark enforcement efforts worldwide on behalf of the six major motion picture
studios, which included developing and implementing legal strategy, managing
content protection litigation and outside counsel and negotiating technology-related
vendor and website agreements. She also provided legal guidance and support to the
MPAA’s member studios and content protection operations worldwide on issues such
as copyright infringement, the DMCA, anti-counterfeiting statutes, cybersquatting,
investigative practices, data protection and privacy and other related issues. She
began her career as an associate in the Intellectual Property and Technology Practice
of a major international law firm.

PUBLICATIONS

 2014, United States chapter, Getting the Deal Through – Outsourcing 2014

 September 18, 2013, Keeping Up with Technology and the Law: What Your
Nonprofit Should Know about Apps, the Cloud, Information Security, and Electronic
Contracting

 June 25, 2013, Social Media Legal Risks for Nonprofits: How to Successfully Navigate
the Pitfalls

 April 9, 2013, So You Want to Create an App?: Important Legal Considerations for

Associate New York, NY Office
San Francisco, CA Office

T 212.503.0552 F 212.307.5598
415.653.3750 415.653.3755

kscoons@Venable.com

our people



California

EDUCATION

J.D., cum laude, American
University, Washington College of
Law, 2006

Editor-in-Chief, American
University Journal of Gender,
Social Policy & the Law

B.A., Political Science and History,
UCLA, 2000

MEMBERSHIPS

American Bar Association,
Intellectual Property Section
Copyright Society of the U.S.A.
California Bar and New York Bar,
Intellectual Property Section

Nonprofits

 March 28, 2013, Kirtsaeng v. John Wiley & Sons, Inc.: Supreme Court Holds that the
First Sale Doctrine Applies Regardless of Where a Work is Manufactured, IP Buzz

 February 26, 2013, Kirtsaeng v. John Wiley & Sons, Inc.: A Brief History of a Long-
Anticipated Case, IP Buzz

SPEAKING ENGAGEMENTS

 May 13, 2015, Managing Your Nonprofit’s FACEBOOK, TWITTER, and LINKEDIN
Presence: Avoiding the Legal Pitfalls

 September 18, 2013, Keeping Up with Technology and the Law: What Your
Nonprofit Should Know about Apps, the Cloud, Information Security, and Electronic
Contracting

 June 25, 2013, "Social Media Legal Risks for Nonprofits: How to Successfully
Navigate the Pitfalls" for a New York Society of Association Executives Law SIG
Luncheon

 April 9, 2013, Legal Quick Hit: "So You Want to Create an App?: Important Legal
Considerations for Nonprofits" for the Association of Corporate Counsel's
Nonprofit Organizations Committee
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