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 FTC, CFPB, and State Attorneys General 

Enforcement Jurisdiction  

 Unpacking the Enforcement Process 

 Investing in Compliance to Prevent Scrutiny by 

Regulators and Enforcement Authorities  

 Recent Trends and Developments in Consumer 

Protection Enforcement  

 

Agenda 
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Who Enforces Advertising & 
Marketing Laws? 
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Launch of an Investigation* 

Decision to 
Investigate 

Consumer 
Complaints  

Political or 
Economic 
Landscape 

Product or 
Service 
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* Supervisory exams can often result in referrals to enforcement. 
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Two Possible Paths:   
Notice or “No Notice” 
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What to Expect When You are 
Under Investigation 

• Receipt of CID or civil subpoena 

• Assessing its scope 

• Weigh options 

• Engaging with enforcement staff to limit burden 
and understand basis for investigation 

• Record hold 

• ESI considerations 

• Collection, review, and production of documents 
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Preparing the Defense 

Exposure 
Analysis 

Legal 
Research 

Fact 
Gathering 
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How Does a Government 
Investigation Typically Play Out? 
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Closed 
Investigation 

(Public v. 
Nonpublic) 

Negotiated 
Settlement 

Litigation 
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Cost of Noncompliance 
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Scrutiny by 
regulators  

Monetary 
penalties 

Enforcement 
investigations 
and lawsuits 

Brand 
damage 

Loss of 
customers 

Potential 
curtailment 
of business 

Bad 
customer 

experience 
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Investing in Compliance 

Compliance 
Management 

Program 

Vendor 
Management 

Consumer 
Complaint 
Handling 

Education 

Training 
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Hot Topics in  
Consumer Protection Enforcement 

Consumer financial 
products and services. 

Commercial robocalling 
and Do Not Call rules. 

Liability for violations of 
your business partners. 
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Contact Information 

Jonathan L. Pompan 
jlpompan@Venable.com 

t 202.344.4383 
 

Leonard L. Gordon 
llgordon@Venable.com 

t 212.370.6252 
 

Alexandra Megaris 
amegaris@Venable.com 

t 212.370.6210 
 

For an index of articles and presentations on lead 
generation other advertising related legal topics,  

see www.venable.com/leads/publications.  

www.Venable.com 
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